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George John has built a successful career by consistently generating insights and profits
for marketers by analyzing huge amounts of historical data to predict response rates and
target messages — helping Kraft sell more Miracle Whip, Amazon.com sell more books and
Wells Fargo sell more financial services. Prior to co-founding Rocket Fuel, he led teams
building high-tech systems to optimize marketing at Yahoo!, salesforce.com, Epiphany and
IBM in roles spanning engineering, marketing, sales and executive management.

As a senior director for behavioral targeting and personalization at Yahoo!, his teams
delivered systems to optimize marketing spend and personalize content and ads, helping
advertisers see up to 400% lift in click-through and conversion rates, driving a major site to
number one in comScore rankings, and delivering hundreds of millions in revenue.

At salesforce.com, he led product initiatives in dashboards and analytics that monetized
significant deals for the company and sparked community initiatives including what
manifested into the successforce user forums. As employee number thirteen at Epiphany,
he created a suite of uniquely usable and scalable data mining tools and helped grow from
S0 to $127 million in revenue and an IPO within three years. Prior to Epiphany, he was the
first senior data mining analyst in the Global Business Intelligence Solutions division of
IBM where he built a team and worked as a liaison between the research, consulting and
software groups.

He has served on the boards of CafePress, Enviz, Quindi and Intelligent Results, advised
the National Science Foundation, and volunteered with the American Institute for Health
Education. He earned a bachelor’s degree, master’s and doctorate in the department of
computer science at Stanford University.

During his graduate studies, he co-authored a seminal paper on relevance that became
one of the top-ten most-cited papers in Al, won a National Science Foundation fellowship,
and worked for NASA in the summers where he earned his “rocket scientist” credentials.



Richard Frankel
PRESIDENT

Abhinav Gupta

VICE PRESIDENT
OF ENGINEERING

Mark Torrance
CHIEF TECHNOLOGY OFFICER

Richard Frankel’s passion for creating successful customer-focused businesses has been
honed by more than 15 years of Internet advertising experience and notable contributions
that helped build several high-profile Internet pioneers into multi-million dollar business
including NetGravity, DoubleClick and Yahoo!.

Prior to co-founding Rocket Fuel, he was instrumental in helping Yahoo! grow their
behavioral targeting advertising from an experiment into a department generating $280
million in revenue. Prior to Yahoo! he was a general manager at DoubleClick who helped
usher in a customer-centric approach to a publisher business, ensuring that customers
achieved their goals through the Internet boom and bust. Prior to DoubleClick, he was with
NetGravity, the company that developed the Internet’s first commercial ad server, where
he was instrumental in building NetGravity’s customer service organization into a profitable
business. He earned a bachelor’s degree in engineering from Princeton University, and
master’s degrees in English and classics from the University of California at San Francisco.

Abhinav Gupta has built a career as a truly insightful technical mind focused on delivering
huge value for massive-scale systems — ones with transactions reaching one-thousand times
the NASDAQ trading volume.

Prior to co-founding Rocket Fuel, he was an engineering director at Yahoo! where he led the
development of their next generation behavior targeting platform. As a founding member
of the behavioral targeting group at Yahoo!, he helped cultivate a start-up environment
building the team and platform from scratch and won the coveted “Super Star” award — the
highest accolades Yahoo! presents to employees. He also incubated the recommendations
platform used by Yahoo! Travel, Real-Estate, Shopping and Autos, helping to boost Yahoo!
Shopping to number one in comScore rankings Prior to Yahoo!, he was a principal member
of technical staff at Oracle working on a variety of projects implementing data warehousing
and OLAP functionality in the database server. He also worked with customers having
Terabytes of data helping Oracle Consulting reach performance goals on key customer
projects. He holds a B. Tech in computer science from the Indian Institutes of Technology
(ITs)and a master’s degree in computer science from the University of Wisconsin. He has
co-authored almost twenty patents in the areas of database queries and optimization,
behavioral targeting and Web-based user analytics. He also co-authored the paper that won
SIGMOD-2003 best paper award.

Mark Torrance is driving the company’s core technology development around predictive

modeling and optimization for real-time bidding. Torrance studied Artificial Intelligence at

Stanford and MIT, where in 1994 he left his PhD and academic career behind to blaze a trail
of entrepreneurship on the newly-emerging World Wide Web.

He started StockMaster.com as a hobby, then traffic quickly grew and it became the largest
stock quote site on the planet. His startup was one of the first and largest customers of the
DoubleClick ad network. The technology team at Rocket Fuel is building exactly the kind of
rocket science for automated campaign management and optimization that he wished for

as a publisher, and exactly the technology that he’s personally very excited about given his
background in Al and Robotics, and the opportunities he sees to boost the effectiveness of
online advertising with these technologies. Torrance holds a Bachelor of Science degree

in symbolic systems from Stanford University and a Master of Science (S.M.) degree in
electrical engineering and computer science from the Massachusetts Institute of Technology.



